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FOURTH AMENDMENT TO CONTRACT FOR INTERNATIONAL MARKETING 
SERVICES 

THIS FOURTH AMENDMENT TO THE CONTRACT FOR INTERNATIONAL 
MARKETING SERVICES (hereinafter "Amendment") is made by and between the BOARD 
OF COUNTY COMMISSIONERS OF NASSAU COUNTY, FLORIDA, a political 
subdivision of the State of Florida (hereinafter the "County"), and CELLET TRAVEL 
SERVICES, LTD., a business having its primary business location at Bloxham Mill Business 
Centre, Barford Rd. Bloxham Banbury, Oxfordshire OX 15 (hereinafter the "Vendor"). 

WITNESSETH: 

WHEREAS, the Parties previously entered into a Contract for Professional Services for 
Nassau County, Florida for professional international marketing services on February 27, 2023 which 
was subsequently amended three (3) additional times (hereinafter "Contract"); and 

WHEREAS, the Parties now desire to further amend the Contract terms and conditions 
subject to the provisions contained herein . 

NOW, THEREFORE, for good and valuable consideration the receipt and sufficiency of 
which is hereby acknowledged, and intending to be legally bound, the Parties do agree to amend 
the Contract as follows: 

SECTION 1. Article 4 of the Contract is hereby amended to extend the term of the 
Contract for an additional one (1) year and the Contract shall now terminate on September 30, 
2026. 

SECTION 2. Article 5 of the Contract is hereby amended to increase the compensation 
amount by Two Hundred Fifty Thousand Dollars and XX/100 ($250,000.00) for the services to be 
provided under the Contract and the County shall now compensate the Vendor in an amount not 
to exceed Nine Hundred Ninety-Eight Thousand, Three Hundred Dollars and XX/ I 00 
($998,300.00). 

SECTION 3. The Contract is hereby further amended to incorporate the services 
contained in the 2025-26 Program of Work attached hereto and incorporated herein as Exhibit "A". 

SECTION 4. Upon execution of this Amendment, and in accordance with Section 787.06, 
Florida Statutes, the Vendor shall provide the County an affidavit, on a form approved by the 
County, signed by an officer or a representative of the Vendor under penalty of perjury attesting 
that the Vendor does not use coercion for labor or services as defined in Section 787.06, Florida 
Statutes. 

SECTION 5. Upon execution of this Amendment, and in accordance with Section 
287.138, Florida Statutes, the Vendor shall provide the County an affidavit, on a form approved 
by the County, signed by an officer or representative of the Vendor under penalty of perjury 
attesting that the Vendor will comply with all requirements of Section 287.138, Florida Statutes. 

Rev. 7-19-2023 

CS-24-554
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SECTION 6. All other terms and conditions of the Contract not inconsistent with the 
provisions of this Amendment shall remain the same and in full force and effect. 

IN WITNESS WHEREOF, the Parties have caused this Amendment to be executed by 
its duly authorized representatives, effective as of the last date below. 

BOARD OF COUNTY COMMISSIONERS 

NASSAU COUNTY, FLORIDA 

Print Name: A.M "HUPP" HUPPMANN 

Title: CHAIR 

Date: 9-22-2025 

Ex-Officio Clerk 

REVIEWED FOR LEGAL FORM AND CONTENT: 

DENISE C. MAY, County Attorney 

CELLET TRAVEL SERVICES, LTD. 

Signature: ------'~-~-~_f_lw_~----

By: Yolanda Fletcher 

Title: Managing Director 
--------------

Date: 
9/8/2025 

------

Rev. 7-19-2023 
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Amelia Island CVB, Florida 
2025 2026 Budget Operated by CELLET TRAVEL SERVICES, LTD. 

United Kingdom & Ireland Activities 
Project Activity Timeline 

Consumer Promotions Campaigns High Profile Marketing Activity UK & ongoing 

Ireland/Brand USA Consumer Activity 

Travel Trade Promotions UK & Ireland targeted travel trade Ongoing 

promotions including 

online/offline/events/trainings/UNITE/FI 

orida Huddle/Visit Florida Activity 

Media Activity Attendance at several high profile media TBA 

events in UK & Ireland 

TOTAL 
Cellet Coordination Management Fee includes all expenses. 

GRAND TOTAL 

Exchange rate as of 6/30/2025 at 12:56 EST is $1.33 

Budget USD 
$54,700.00 

$47,500.00 

$10,000.00 

US$ 112,200.00 
US$ 137,800.00 

US$ 250,000.00 
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COME M MEMORIES 

UK & Ireland - Fiscal FY2025/26 

Submission Date: 15th May 2025 

Cellet Marketing and Public Relations Ltd 
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J\11ELL\~ISL\N D 
F"LORIDA Strategy 2025 - 2026 

The overall core activities for 2025/26 will be on the travel trade with selected consumer brand awareness 

• Travel Trade Communications 

• Provide In-market intelligence 

• Tour Operator outreach and targeted marketing 

• Educate/train reservation staff 

• Inspire the travellers, media, travel industry, tour operators 

• Increase product placements in on/offline brochures/websites 

• Participation in travel trade and media events 

• Coordination of the Visit USA Associations Memberships 

• Targeted sales calls with tour operators, leading suppliers and airlines into Florida. 

• Work with Visit Florida 



Media Communications to Travel and Consumer Media 

■ Development plan for targeted media approach for UK & Irish press communications 

■ Generate press coverage and press visits to create targeted coverage 

■ Creation, and distribution of consumer and travel trade press releases. 

■ Provide reporting to show the 'return on investment' 

In 2024/2025 in consultation with Paul Beirnes VP Amelia Island CVB, the primary focus will be 
committed to trade activity, further developing awareness and product development. 

Including targeted consumer co-operative marketing and high-profile consumer promotions. 
While continuing to react to opportunities. 





• Leverage the high-end experience for the family market. 

• Capitalise on the mature audience looking for luxury with value. 

• Focus on exceptional opportunities for culinary and Chefs, beach, 

wildlife, spa and wellness experiences. 

• Highlight the unique festivals such as Dickens on 

Centre/Concours/September Restaurant Month/Book Festival 

• Extend the awareness to trade of the high-quality B&B, hotels and 

vacation rentals. 



Key Travel Trade & Media Shows/Events 

Show Location Dates Attendance I Type of Stand 

Florida Huddle Orlando, Florida Hilton 2-4th Feb 2026 . Travel trade Appointment system 
Hotel Operators through the VF 

Receptive platform 
Operat~ s 

UNITE, Tour Operator London 10th March 2026 Tour Operators Approx 20 meetings 
Meeting system -

IMM, Media Event London ~I 9th and 10th Media Approx 35 meetings 
March 2026 Meeting system - - -

Brand USA Travel Week London 2Qth - 23rd Tour Operators Approx 30 + meetings 
October 2025 Media via a system 

Industry Partners 
-- -

IPW Fort Lauderdale, 17-21 May Tour Operators 170 meetings via 
Florida 

11
2026 .. Media meeting system 

Industry partners - -
Media Getaway TBA July 2026 Media Approx 30 meetings 

via a system 



Florida continues to be the #1 US destination for UK/Irish travelers. 

Our role is to establish Amelia Island Florida in the minds of those sales agents, tour 
operators, and receptive tour operator offerings. Building relationships with the key 

tour operators to increase product and sales. 

In-conjunction with sales leads Cellet will follow up from trade events. 

Create a targeted list for meetings with product managers. 

Minimum of 15 primary tour operators on the Island of Ireland 

Minimum 30 primary tour operators on mainland UK. 



Continue to maintain and update the UK & Irish tour operator product that is currently on sale within 
the tour operator brochures/online 

Carry out an update on product placements - images and wording as required 

Continue to develop new opportunities for product placements 

■ In our current inventory it was reported that 74 travel companies were identified as selling Florida. 

■ Within the UK and Irish markets of which 24 were identified as carrying Amelia Island product or 
featured Amelia Island a 30% share of the companies that carry Florida and/or Georgia. 

■ In 2025 the number of companies featuring Amelia island had risen to a 36% share. This is likely to 
see another uplift as we collate the figures for late 2025 as part of our annual review. 



A.\1ELL\~ISL:\ND 
FLORIDA UK & Ireland Sales Mission 

July 2026 

We would recommend for a dedicated Amelia Island Sales Mission to take place 
within the UK & Ireland. 

Invites two partners from the Island to join us. 

Carry out 'one to one' meetings in person 

Participate in agent events in conjunction with travel trade publications 

Media Interviews 

Radio Interviews 

Dedicated event to promote Amelia Island 
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Continued for 2025/26, the Amelia Island Convention & Visitors Bureau is currently a full member of Visit USA 
Association UK. 

Recommendation for membership Visit USA Association Ireland 

With a strong link to Travel Trade and over 25,000 contacts made up of travel trade, consumers, media the 
inclusion is highly cost effective and costs minimal. 

Our activities will continue to cover: 
• The submission of monthly content for thee-newsletters 
• Our attendance at various online and in person events 2024/2025 
• Coordination of consumer and travel trade enquiries 
• Engagement in opportunities to meet with trade at events that are run by the committees 
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F"L □ RIOA Membership 

VISIT FLORIDA 

Cellet will continue to work with Visit Florida within the UK & Ireland. 

The 2025/26 plans from VF will be reviewed and a dedicated 
engagement plan to pitch Amelia Island for future press trips, broadcast opportunities. 

Cellet will be attend in-country VF meetings and will report to Amelia Island. 



Cellet would recommend a series of travel trade fam trips throughout 2025/2026, 
working with some of leading B2B tour operators and B2C: 

Airline partners - Virgin Atlantic 
4 to 5 guests per trip 
3 x trips with the different brands so they are dedicated trips for each company 

Ha~s 7ra,.,7>~·-

v irgin atlantitf' 
holidays 

·wt 

iAirtoun 
Exoerts 



A11ELL\~JSLA ~ D 
f" L ORIOA Trade Activity 

"•NSPIRE 
MY I IOLI U/\Y 

"•NSPIRE 
MY 1101 l[)/\Y 

Tr()...de Hub 

www.inspiremyholiday.com 

www.inspiremyholidaytradehub.com 

Create a Trade Hub for the agents to learn about Amelia Island 
B2C Content with a tour operator selling Amelia Island 
Showcase the trade fam trips 









Discover Florida hub page (example) 

~ 
~ 
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Get To Know Florida 
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Discover Florida hub page (example) ~~NSPIRE 
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Epic Escapes: Top Florida Destinations For Your Next Getaway 





Premium Partner Campaign - $10,000 
Minimum campaign reach 1.1 million 

~•NSPI RE 
~✓ 1 V f I ( ) l I l ) /\ Y 

In addition to featuring on the Discover Florida hub and benefitting from the 
promotion of that page, you'll also receive the following marketing activity ... 

✓ Exclusive landing page for your destination, featuring ta ilored content, key selling points, and inspirational holiday ideas from UK 
tour operators. Your exclusive landing page can be accessed directly from the Florida hub page across both the B2C & B28 
websites, as well from the email and social media marketing we run. 

✓ Using our Facebook lookal ike audience of 3.7 million UK consumers and 14,000 UK travel agents, we wil l market your destination 
through targeted social media marketing linking directly back to your exclusive destination landing page. 

✓ Two email inclusions (one each to entire 82C & 828 databases) w ith the headline placement exclusively promoting your 
destination with a link back to your exclusive destination campaign land ing page. 

✓ Your destination will receive a more prominent position on the Discover Florida hub page. 

✓ On both consumer and trade websites, you' ll feature as the headline image on the homepage for a minimum of 1-week, with your 
destination mentioned within our strapline. 

✓ Opt- in data capture from both the consumer & trade competitions to boost your database for both audiences 
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A11ELIA~ISLAN D 
f" L O R IOA Trade Activity 

Create a series of Travel Trade Promotions with all of the publications selling to the travel trade 

travel mole 
rv:\n:h1r1(I ?r,S.'t_;'1 nt-·■-.';, s n _e 1(, .. 1,1 

ttg MEDIA 

SELLING 

lletin TRAVEL 
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F L □ R O A PR Activity 

Recommendation Media Fam Trips including UK, Ireland, and Scottish Press: -

Areas: include the key partners within the state to host trips, utilising press 
hooks. 

• 1 x group fam trip - leading travel trade - escorted by Cellet 

• 4 x individual fam trips - national press, consumer, online, selected 
influencers, niche media. 
• Culinary 
• Slow Travel 
• Solo Traveller 
• Luxury 
• Culinary 
• Wildlife and Nature 
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F"LORIOA PR Activity 

A series of press content and no limit on the number of press releases, we 
will just keep going ... distribution throughout the year. 

Distribution of media content to life-style, nationals, and travel trade 
publications in the UK & Ireland 

• Culinary 
• Slow Travel 
• Solo Traveller 
• Luxury 
• Culinary 
• Wildlife and Nature 



AMELlA~JSLAND 
COM I MAK f M f MOR lf \
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Consumer Show - Holiday World, January 2026 
Audience: 45,000 consumers 

Tour Operator Training 

Participate in NI News Big Event 2026 - reaching the travel agent 

2 x media press trips 

Distribute targeted press releases to the travel trade in Ireland 

Tour Operator Outreach for new product development 

Visit USA Association Membership for Ireland - activity as they arise and Cellet to 
issue monthly content for the consumer newsletter, update the website, attending 
meetings 



Thank You 
Cell et 
Marketing & Public Relations 

No Question (C All the Answers 


